ABSTRACT
The present study extends the concept of ethnocentrism to the field of tourism to investigate
its effects on tourist destination image. Four research aims, namely: (1) conceptual extension,
(2) paradigm shift and application, (3) conceptual analysis and validation, and (4) hypotheses
testing and replication, sketched the path to the desired outcomes. While the first two focus
on theoretical analyses, the empirical requirements of the third and fourth prioritized the use
of a quantitative methodology. Three datasets were collected in the city of Pretoria (South
Africa) for exploratory analyses (n=260), followed by confirmatory analyses ang:l hypotheses
tests with Zimbabwe as a proposed destination (n=302). The third dataset (n=346) was used
in a replication study proposing Japan as a destination. Theoretical analyses began with a
review of seminal accounts from intercultural communication, marketing, and psychology,
whiclh led to the development of a Generalized Approach to Tourist Ethnocentrism (GATE).
The Generalized Ethnocentrism (GenE) scale was subsequently proposed as a tool to
operationalize the GATE. The GenE scale's adoption into the field of tourism was justified by
an Inbound Approach to Travel Experience (IATE), developed from a review of literature on
globalization, virtual reality, co-creation, as well as novel debates on suicide travel. The GenE
scale was thereafter subjected to dimensionality analyses. The resulting factor structure was
modelled for application in tourism research. Psychometric properties, along with the fit and
robustness of the proposed model were confirmed. The GenE scale is presented as a valid
and reliable Type-ll reflective first-order formative second-order construct, whose causal
indicators include cultural bias and personal prejudice. The GATE was applied through its
operationalized mode to test for direct, indirect, and multigroup moderation effects from the
GATE-Destination_Image structural model. Additional confirmatory assessments pertaining
to measurement invariance, psychometric properties, as well as model-fit and robustness,
were fulfilled from the remaining datasets. Ethnocentrism was found to negatively affect the
image of less competitive destinations. Japan maintained a positive image irrespective of
ethnocentrism levels. Cognitive states mediated the positive effects toward Japan, thus
implying a designative destination image. In contrast, the negative effects towards Zimbabwe
were explained by affective states, thus denoting an image based on attitudes towards
environments imbued with personal and cultural meanings. No significant differences were
found along the effects of ethnocentrism on destination image across groups displaying
different perceptions of cultural distance. The theoretical, empirical, and methodological
contributions of this study demonstrate important implications not just for academia and
industry practitioners but also towards global health and environmental challenges, which

increasingly threaten tourist mobility. Limitations are addressed accordingly.
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